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As the leading trade
association for the US
hardwood industry, AHEC
represents US timber
exporters and all the major
US hardwood production
trade associations. Quite
simply, our job is to promote
American hardwoods, with
their myriad of wonderful
species, to a host of end
users, including architects,
designers, engineers and
manufacturers around the
world, with a focus on 
the provision of technical 
an d practical information 
that architects and 
specifiers need. 

It goes without saying that the
promotion of any material must now
include some very specific information
about that material’s environmental
credentials. The sustainability of
American hardwoods derives from the
sustainable management of forests in
the US, with regular Forest Service
inventories showing that there was a
15% increase in growing stock
between 1997 and 2007, despite 
the strong growth in demand for
hardwoods during that period.
Projections for growth and removals
nationwide indicate that this trend is set
to continue through to 2050. And
independent, peer-reviewed research
confirms that American hardwoods
meet the five criteria of the FSC-
controlled wood standard. While these
are all great facts and figures for 

our promotional programmes, our 
industry has recognised that it must
accelerate its move to a more science- 
based approach centred on green
specification and design. So the
commissioning this autumn of what is
probably the largest ever Life Cycle
Assessment Study in the international
hardwood sector is hugely significant
for the industry and vital for the 
honing of its future competitive edge in 
export markets. 

A massive undertaking in both financial
and logistical terms, the Study will
conform to the ISO 14000 series of
standards for LCAs, and will include an
assessment of the carbon footprint of
American hardwoods as a discrete
component. Encompassing a wide
range of operations and processes,
data will be collected from a variety of
sectors, supply chain elements and
geographical regions. What we want
from the Study is comprehensive and
independently assessed and verified
information about the environmental
impacts of the processes used 
to extract, produce and dispose of
American hardwood products. PE
INTERNATIONAL, an international
market leader in the field of
sustainability, will compile Life Cycle
Inventory data for sawn lumber 
and veneers of the main internationally-
traded American hardwood species.
This information will cover environmental
impacts of all processes from point 
of extraction right through to delivery 
to the importers yard in Europe and 
in East Asia. A key aim is to 
enable manufacturers that rely on
American hardwoods for joinery,
flooring and furniture products to

prepare formal EPDs   (Environmental
Product Declarations) in line with
international standards. As well as
providing the information that our
customers need for their businesses,
we will be able to identify environmental
‘hotspots’ – those processes with
significant environmental impacts -
where we can implement target-led
programmes to improve performance. 

By the time we get to Timber Expo
2011 we hope to have the beginnings
of a very big story for AHEC – one that
will take AHEC a significant step
forward in its commitment to provide
the best and most sound science-
based data for our existing and
potential customers around the world.
And as the important new showcase 
for the timber industry, what better
place than Timber Expo 2011 to
demonstrate this commitment through
the presentation of the first results of
this ground breaking research.

For more information visit
www.americanhardwood.org

A LANDMARK YEAR
David Venables, European Director of the
American Hardwood Export Council (AHEC),
previews what promises to be a landmark year 
for American hardwoods around the world.
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The first concerns the form and
expression of the roof designed and
detailed here so that it appears to hover
over all the activities and spaces below:
the horizontal plane of a timber canopy
amidst the vertical trunks of the
arboretum. It demanded the integration
of the practised skills of the architect
and the engineer (Buro Happold) over
the entire length of the project – from
concept to construction. Nothing new
here, except to note that engineered
timber is a structural material that begs
to be exposed and expressed as a 
part of the architecture. Yet we are in 
a world that seeks to package our
contributions as architect and engineer
independently, and then to further sub-
divide our appointments in two, with 
the watershed somewhere around the
submission of a planning application. 

The second issue springs from the fact
that we have set the timber roof of 
the John Hope Gateway on the most
slender steel columns we and our 

engineers could devise, to increase the
floating quality referred to above. Yet a
question I am often asked at a timber
event is – ‘why are the columns steel
not timber?’ – as though a design 
that sets out in timber has some sort 
of moral duty to ‘timberise’ every
component possible. The wonderful
possibilities of composite structures,
borne out of the criteria of performance,
appearance and purpose, is an exciting
way forward, over a fundamentalist
approach that pitches the promotion of
concrete, steel and timber against each
other with religious fervour.  When has
it not been true of a successful project,
that its materials are selected because
of their qualities and ability to perform –
their appropriateness to the task set?
There is a concern that the timber, 
steel and concrete industries and their
promoting institutions remain too self-
referential. The challenge might be to
pay more attention to the boundaries
between them, not as dividing lines, 
but as the overlaps that could promote
mutual research, innovation and therefore
benefit - e.g. to collaborate closely as
the architect and engineer can do when
given the chance. 

Some employers divide architectural
practices into two entirely different
camps – the ‘conceptual team’, full 
of creative ideas but no (presumed)
ability to see a job through – and the
antithesis or ‘technical team’ that excels
in execution and delivery. While there
are plenty of individual architects that
might fit this caricature, the transfer of
an initial design to another architect on
a new appointment with a different
focus, and without an understanding 
of how the design evolved, is a recipe
for a poor outcome. Of course good
architectural practices deliver good
buildings by balancing the range of
individual skills from within and they
continue to develop and enrich 
the conceptual design throughout
construction detailing. Projects that
expose and express structure will
always struggle to survive this sort of
procurement with their qualities intact,
and this means the conditions that
foster the integrated ‘cradle to grave
design’ of timber buildings are becoming
a rarity. 

Roddy Langmuir

Edward Cullinan Architects

T: 020 7704 1975

w: www.edwardcullinanarchitects.com

ASK  
ARCHITECT
Roddy Langmuir of Edward Cullinan Architects, 
uses the new Gateway building for Edinburgh's
Botanic Gardens, to demonstrate two 
important issues that designers 
using timber face today. 

Image: Paul Raftery
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Award-winning design is more
than aesthetics. It should
encompass all aspects, including
durability, functionality and
buildability. Timber alone may
achieve a good result, but it
often takes a combination of
materials to achieve a great one
– and we definitely believe that
using timber as a major material
on almost any project provides
the greatest scope for truly
outstanding design. Leading
designers draw from recent
projects, many award-winning, 
to discuss the primary
influences for their work.

Until fairly recently, timber as 
a structural material has been
mainly restricted to the domestic
market.  But many companies
are introducing a new breed 
of high-tech, structural timber
sub-contracting into the market.  
As a result, the commercial
sector is very much ready 
for the taking. Speakers from
across the supply chain,
representing client, designer,
contractor and timber
subcontractor, discuss their
experiences, current projects
and forward plans 
for this market.

Offsite construction techniques
have come in and out of fashion
since the 1950s.  There is 
no doubt that there is much
potential yet to be harnessed,
particularly for timber, which has
arguably the greatest range of
possible solutions. Attention to
improving performance of the
processes and end-product is
central to achieving the gains in
reality. Speakers from different
market sectors use their own
case studies to discuss what
has been learned – and
achieved – to realise the full
potential of offsite construction
using wood.

Given that only crop-based
materials can be replenished,
timber has to be a serious part
of any sustainable building
strategy in the future. Whilst
timber does indeed grow on
trees, it also has to perform 
in use and prove that it is fit for
purpose alongside alternative
materials. New and exciting
developments are helping to
improve timber’s offering in a
number of ways. Speakers look
at a major and exciting area 
of improvement to demonstrate 
the efforts made to make timber
the best choice for sustainable
construction.

Running across both days of Timber Expo will be TRADA’s

flagship conference In Touch with Timber. Essential for

everyone that wants to learn about the latest developments

across key industry areas, the 2011 sessions will feature

several high-calibre speakers discussing why timber 

is one of the most exciting, flexible and sustainable 

building materials available. Rupert Scott picks 

out some of the main talking 

points to look out for...     

Timber – the first choice 

for excellent design

Growing the 

commercial sector

Improving processes 

and performance

Sustainable 

timber futures

TUESDAY 27 SEPTEMBER WEDNESDAY 28 SEPTEMBER

Pricing

Tickets give you access to a single session only. But we have
developed a pricing structure which offers attractive discounts
and maximum flexibility with a multiple ticket option.  
These can be used in three ways:
• The same person attending several sessions
• Several colleagues all attending the same session
• Several colleagues attending different sessions.

TRADA member:
1 ticket  £80
2 tickets £130
3 tickets £160
Subsequent tickets: £55

Costs per session:
Non-TRADA member:
1 ticket £100
2 tickets £150
3 tickets £180
Subsequent tickets: £60

To book your place at In Touch with Timber please visit www.timber-expo.co.uk/conference

Timber Expozine is a publication 
dedicated to the Timber Expo event
held at the Ricoh Arena, Coventry 
in September 2012. The magazine
showcases all the companies who are
exhibiting at the event and promotes
the co-located events including the
Timber Buyers Forum and The Wood
Awards, as well as informing visitors 
of what to expect and how to plan
their visit.
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